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NEWS 


The new 


Olympic dream 


15 the Increase In the 
number of machines 
ordered by companies 


6.8% 


during the second financial quarter, the same 


level recorded before the 2008 financial crisis. 
Nevertheless, the 0.6 % growth In GDP Is 
quite disappointing after the 0.9 % reached 
during the first quarter. 


үрк caves Nintendo 15 In 
good shape 


| N THE EYE OF Eric Rechsteiner 


Koenji district in Tokyo 


Summer is the period during which Japan celebrates and there is matsuri (local festivals) after matsuri from one 
side of the archipelago to the other. In most cases, people dance. These two women adjust their hats before 
parading to the sound of shamisen, drums, brass instruments and flutes. 


CLIMATE 


Nishi Tosa, In Kochi prefecture, Is proud of 
being the hottest location In the country. 
With a temperature of 41°C, dozens of 
tourists gather to be photographed next to 
the glant thermometer. This may sound fun, 
but elsewhere In the country this summer's 
suffocating heat killed dozens of people, 
while torrential rain caused deadly 
landslides. 


D, "EOR | 
Ф TORAYA 
Traditional Japanese Confectionery 
Tea Room 


10 rue Saint-Florentin 
75001 Paris, France 
Tel :+33 (0)1 42 60 13 00 


wwwitoraya-group.cojp/paris/ зж Hasu kari 


2 ZOOM JAPAN number 14 september 2013 


DED Wagashi 
A Japanese Bakery 


YAMAMOTOYAMA 


MASTER TEA MAKERS SINCE 1690 


0208699 1393 
sales@wagashi-uk.com 


DEFENCE Tokyo squares up to 


Beijing 


The territorial intransigence of the 
Chinese towards their neighbours is 
compelling Japan to reinforce its presence 
in Southeast Asia, both on the economic 
as well as military fronts. 


һе Ist of August 2013 was the 86th anniver- 
| ary of the founding of the Chinese Peoples 
Liberation Army (PLA) and on this date a 


Chinese video game company called Giant Interac- 
tive Group collaborated with the PLA to launch their 


latest game, Guangrong shiming (Glorious Mission) 
online, Developed in partnership with Nankin’s mili 


tary sector, whose chief C 


Yingting was promo- 
ted to general by president Xi Jinping on the same 
day, this war game takes you back to the period of 
resistance against the Japanese attacks during World 
аг 11 (1937-1945). It allows you to defend the 
Diaoyu islands (Senk: 


nese who, according to the official Chinese version 


ku in Japanese) against the Japa 


ofevents, are occupying the territory illegally. OF 
course, this game did nothing to improve the current 
state of relations and Prime Minister Shinzo Abe asked 
one of his closest advisers, Isao Iijima, to organize a 
hinese governor. Beijing's refusal 


meeting with the 
has encouraged Japan to pursue its policy of closer 
relations with the other Southeast Asian Nations that 


are also worried about the growth of China's power. 


Since his re-election in December 2012, the J 


nese 
Prime Minister has visited 7 of the 10 countries that 
are members of the Association of Southeast Asian 
Nations (Asean) and received his Indian counterpart 
Manmohan Singh at the end of May. 


Tokyo’ strategy is to participate in the economic deve- 


lopment of that region of the world in order to ensure 
up to China. In 2012 Japanese 


support when facing 


news @ 


companies invested 6.4 billion dollars in the Asean 
0% more than in 2005. The difficulties 
groups in China and the 


countri 
met by certain Japa 
increase in the Chinese workforce has encouraged 


them со turn towards Southeast Asia. 
The atmosphere is more relaxed there and Japanese 
products are quite popular with the local consumers. 
Japan is also attractive to young people. In Indonesia, 


the number of Japanese speaking students has tripled ИИИНИН 


ЧОИ Mon-Fri. 12:00-15:00 Lunch) 17:30-23:00 Dinner) 
000 according to the Japan Foundation, the orga- СЕЕ 
tel. 020 7292 0767 


over the last six years, curre: 
g 
nization charged with promoting Japanese culture 


across the world. In the meantime, the Japanese are 
also investing massively in Indonesia - 2.3 billion dol 
lars in the first six months of 2013 

However, Shinzo Abe intends to combine his intense 


diplomatic and economic activities in the region with a 


military component. On the 26th of July, the Minis 


AND NATURAL 
20% off cut/cofour/perm 


for first time visiters 
i ~“ 


try of Defence published adocumentin which itcalled INIE For Your Hair” 
for the creation of a group similar to the American 
Marines, capable of rapid intervention in defence of dis- 
tant islands. Though they are not named, the Senkaku 
islands inevitably come to mind. This is no video game, 
but rather a frightening reality. For many in Japan, ifsuch 
policies are put into effect it will bring the whole spirit 
of the national constitution, which is based on the prin- 

ciple of nonaggression, into doubt. Alongside other 
government projects, Abe intends to revise that consti 

in the country. 


tution, which is creating a lot of debat 
the Prime Minister is encouraging the 


lations to arm themselves. When visi 


In the m 
Southeast Asian N 


7th of July, he met the Filipino pre- 
sident Benigno Aquino Ш and promised to finance 10 


patrol vessels to keep a close eye on territorial waters 


ting Manila on the 


tel 020 7242 7877 


159 Drury Lane, London WC2B 506 
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Tokyo is clearly in no mood to play games. 
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| FOCUS 


On September the 7th, the International 
Olympic Committee meets to decide w 
city will host the 2020 Games and Tokyo is 
in with a chance of winning. 


hen this issue of Zoom Japan goes to 
print, the International Olympic Com- 
mittee (LOC) will not yet have met in 


Buenos Aires, Argentina, to elect the city that will 
welcome the 32nd modern era Olympiad, better 


known as the 2020 summer Olympic Games. On 
September the 7th, the IOC will decide between 
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three candidates: Istanbul, Madrid and Tokyo. The 
representatives of these three cities defended their 
proposals one last time in front of the Evaluation 
Commission in Lausanne, Switzerland, at the end 


of June. After this last presentation, the Japanese 
delegation led by Tokyo governor Inose Naoki and 
supported by finance minister and 1976 Olympic 
pistol champion Aso Taro, was very optimistic about 
carrying off the Holy Grail. Nevertheless, the final 
choice is always complicated and many considera- 
tions have to be taken into account. So in anticipa- 
tion of the IOC members’ vote, we want to recall 


the 1964 Olympic Games that took place in the 
Japanese capital just under 50 years аро, At that 
time, the committee's decision to award the games 


to Tokyo allowed a new page to be turned in Japan's 
reconstruction after the end of the Second World 
War. The city opened a new chapter in its history. 
0 
Olympic Games would be another strong signal 
as the country painstakingly moves out of twenty 
years of crisis. It would be a wonderful opportunity 
for change... 


No doubt, designating Tokyo as the host of the 2 


ОРАІВА МАМІНЕІ 


rocus @ 


WALK The renaissance of a capital 


When Tokyo hosted the Olympic Games 
in 1964, many ofits districts changed. We 
look at what is left of that period. 


ог many countries, being awarded the Olym- 
pic Games is not only a source of national pride 
but also an event of great significance which 


transcends sports and helps ki 
rical phase. In this respect, few have been more 
important for the host country than the summer 
games that took place in Tokyo in 1964. 

As one of the defeated countries in World War Il, 
Japan had become a pa 
community and had been occupied by the allied 
powers until 1952, During that period a 
lity and resignation had prevailed among the peo- 
ple, whose favourite expression had become “shikata 
(it can't be helped). The Olympic 


start а new histo- 


аһ among the international 


nse of futi- 


gana 
thus became the final act of a rebuilding program 
that was, amazingly, 
and primarily revolved around a gradual transfor- 


.ccomplished in just 20 years 


mation of the capital itself, 

As this was the first Olympiad to be hosted in a non- 
white, non-Western country, the Japanese Olympic 
Committee did everything in its power to show 
Toky a- 
cial help, despite Olympie regulations stipulating 
that the 


to at its best, even app 


ing to the state for fi 


ames were to be organized by cities and 
not by national governments. 

Their joint commitment resulted in total expen- 
ditures that surpassed all рге 
ling Olympic Village emerged in Yoyogi and natio- 
ter NHK built a new media centre 


ous Games. А spraw- 


nal broade: 


nearby. The two venues which make up the Natio- 
nal Gymnasium — both of them designed by archi- 
tect Tange Kenzo — still stand today as outstanding 
ples of a symbolic approach to urban architec- 
imed at mixing tradition and modernism. 
These two buildings = clearly inspired by oriental 
models — are connected by a road link to the Meiji 
Shrine dedicated to the first emperor of modern 
Japan. 

The government even took advantage of the Games 
to plant 20,000 trees in the streets and parks of 
Tokyo. In doing this they tried to replicate prewar 
and wartime landscapes that had been damaged by 
the US. air raids. For example, many of the keyaki 
trees that today grace Omotesando Avenue remind 
us ofthe area as it looked in 1919 when the Meiji 
Shrine was built. 

As many foreign visitors were expected, Haneda 
International Airport was modernized in order to 
mmodate the new jet airliners and it was connec- 
ted to the city centre by a state-of-the-art monorail. 
Many train and subway 
them the Shinkansen or Bullet Train, that began ser- 


ез were completed, among 


Yoyogi National Gymnasium, seen from Jingubashi near Harajuku station. 


The Nippon Budokan was built to hold judo competitions during the Olympic Games that ran between the 20th 


and the 23rd of October 1964. 


vice nine days before the opening ceremony, connec- 
ting the country’s two main cities of Tokyo and 
Osaka in just three hours. 

Roads were widened or even newly built, both in 
the city and the suburbs, with the giant Metropo- 
litan Expressway crisscrossing the metropolitan area 
in order to improve traffic throughout the region. 
At the time it looked so futuristic that even movie 


director Andrej Tarkovskij included an extensive 
shot of the expressway in his 1972 science fiction 
picture “Solaris”. All these roads were supposed to 
make space for the kei kaa (light cars) that were being 
developed to promote popular motoring 

In order to build the Metropolitan Expressway, 
number of rivers and canals were filled up while in 
other areas the Expressway was just built over the 
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The monorail was launched to facilitate the connection between the centre of the capital and Haneda airport. 


river itself — a plan the government adopted so it 
didn’t have to acquire new land. One famous victim 
of this programme was Nihonbashi, the bridge in 


the centre of Tokyo from which all highway distances 


are traditionally measured. The expressway, just hove- 


ring over it, has completely ruined its classic urban 
landscape and now more and more people are trying 
to get the 
ging the expressway’s route. 

Among Tokyo's districts, Shinjuku was probably the 
one that changed the most. The WWII air raids had 
turned the area into a dull, gloomy place but its revi- 
talization programme was bolstered by a series of 


a restored to its former beauty by chan- 


architectural projects. A shopping mall — later cal- 
led My C 
consequence, young people began to gather in the 
plaza in front of the station. Popular bookstore Kino- 
kuniya moved to а new nine-story building designed 


= was built on top of the station. Asa 
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by famous architect Mackawa Kunio. The building 
still faces Shinjuku Street, an elevator leading up to 
the second floor where one 


the time much of Japan was, like the United States 


паз a music corner. At 


and Europe, in the midst of a cultural revolution and 
the local youth would gather here to listen to the 
latest songs from the Beatles, the Rolli 
Bob Dylan. A few years later this revolution would 


Stones and 


turn into explosive student protests and Shinjuku 
Station became a protest hot spot. In 1968 for ins- 
tance, nearly 300,000 people would take part in 
International Anti-War Day, forcing the trains to 
stop, while one year later antiwar demonstrators — 
the so-called "folk guerrillas” — would attract thou- 
sands of people to the west exit underground plaza 
(converted for the occasion into a "liberated zone") 
where they spent the night singing 

I East Shinjuku was a hotbed of cultural activity, its 


western side was a completely different story. While 


next to the station underwent 
al renovation (Keio Department Store ope- 
the Odakyu Dept. Store that 


had been completed two years before), people only 


ned in 1964, join 


had to walk a short distance to find themselves in 
The huge water purification 
ied most of the area was 


the middle of nowhere. 


plant which had occu 
moved to another location, leaving a vast wilderness 
that had still not been filled by 1964. In Ichikawa 
Kon’ 


can see the ma 


mous documentary “Tokyo Olympiad” one 


athon runners passing on Koshu 
Kaido (one of the five main routes linking Tokyo to 
the rest of the country) just south of Shinjuku Sta- 
tion. Around them there is only the blue sky and a 
few low buildings. 

In comparison to Shinjuku, such districts as Shibuya 
and Roppongi still looked very different from their 


Shibuya River runs through it. 


Nihonbashi was ruined by too many expressways. 


currently world-famous cityscapes. In Shibuya the 
most notable addition was the elevated expressway 
that even today crosses the tracks south of the sta- 
tion. As for Roppongi, a hypothetical time traveller 
would have a hard time recognizing the future glitzy 
nightlife capital of Japan. The overall feeling was 
that of a largely undeveloped area whose dusty, une- 
¥ 


ly paved streets made their way between a hand- 
full of buildings. 


In 1964 expressways were built one over the other. 


In the central district of Yurakucho the thriving post- 
war black market had evolved into Sushiya Yokocho, 
analley on the east side of the station whose tiny bars 
and sushi stalls were the meeting point for the many 
journalists who worked in the area. However, after 
construction began on the Kotsu Kaikan Building the 
area was gradually cleaned up until the last bar was 
torn down in 1968. 

Many other districts became construction sites, but 


ғосиѕ @ 


күш 


РГР 


T 


ac 


most people didn't mind the noise and inconvenience 
as this was mainly seen аза sign of progress while Tokyo 
slowly turned into a modern metropolis. Tokyo isoften 
changing its 
look and structure, but even though today’s Tokyo is 
far different from what it was in 1964 in so many res- 
pects, there is no doubt that the prototype of the 


compared toa living organism, endless! 


modern city to come was created 50 years ago. 
GIANNI SIMONE 
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FOCUS 


MEETING The man who experienced the 


revolution 


The famous columnist Kawamoto Saburo 
remembers this very important period for 
post-war Japan. 


or 45 years writer Kawamoto Saburo has 
Е Tokyo's past and present. Born in 

the city’s Yoyogi district 69 years ago, Kawa 
moto has witnessed all the main events that have 
shaped Japan's capital through the years. Among 
them, he is particularly fond of the circumstances 
surrounding the 1964 Olympic Games. Kawamoto 
shared with Zoom Japan his reminiscences about 
those heady times, during a torrid August afternoon 
at the posh cafe inside Tokyo's Imperial Hotel 
“When Tokyo was awarded the Games in 1958, peo 
ples reaction was rather mixed, but the more prepa 
rations progressed, the more popular enthusiasm grew, 
so much so that in 1964 at least 80% of the Japanese 
supported the event” 
It was a very special time. Japan had been defea 
ted in the Pacific War and for about ten years life 
was very hard for everybody, Бис then things began 
to improve and the Games came to symbolize the 
birth ofa new Japan, Even more important than the 
sporting event itself, there was a well-thought-out 
national economic plan behind Tokyo’ drive to host 
the Games. “For me the biggest changes were those 
that affected daily life the most. For example, many 
smelly rivers and canals were filled in and roads were 
built on them, But the greatest change of all happe 
ned in many people's homes, It was around 1964 that 

ownership of the 

Things began to TV set, the 
improve and the 
Games came to 
symbolize the birth 
of a new japan 


vacuum cleaner 
and the washing 
machine became 
more and more 
widespread, and 
pit latrines were replaced with flushing toilets. This 
said, despite the developments at a macro-economic 
level, for most people everyday life didn't really change. 
We still lived in wooden houses with tatami-matted 
floors, ate our meals sitting at the chabudai (low 
dining table), in other words our lifestyle was still far 
different from those of the American households por- 
trayed in the dramas we used to watch on TV" 


Spea 
ted from abroa 


g of foreigners, as many visitors were expec- 


|, the authorities issued a number 


of “suggestions 
conspicuous being “Do not piss in the street” so that 


о the local population. “The most 


the nation wouldn't lose face in front of the whole 
world (laughs). As for me, їп 1964 I was 20 and a 
college freshman, and if you were a fun-loving guy 
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Kawamoto Saburo at the Imperial Hotel in Tokyo, 9th of August 2013. 


there wasn't a better place to be than Shinjuku, the 


western district whos 


tion is used today by an ave- 
rage of more than 3.5 million people daily. The 


could find many cinema: 


, and especially 


the ever-popular Kinokuniya bookstore. Of course 1 


loved to read, but even more appealing to me was the 
record store on the second floor. In 1963 the Beatles 


had brought about a musical revolution everywhere, 


a 


including Japan, so as soon as The Rolling Stones, 
Bob Dylan or Joan Baez put out a new album, it was 
available in Tokyo too. You could say we were really 
experiencing a cultural revolution at the same time. 
“Then of course I would go upstairs and buy a copy 
of Heibon Punch. This magazine ("the magazine for 
men," as they proudly declared on the cover) started in 
May 1964 and greatly contributed to the spread of 
youth culture in Japan. Until then youth had only been 
seen as the stage leading to full-blown adulthood. As 
such, the students’ role in society was negligible. But 
the Beat Revolution raised youth’ visibility, and Hei 


bon Punch greatly contributed to shape our tastes in 
fashion and music while also covering such topics as 
cars and even зех 

Up to the mid-60s, for example, most students used to 
wear their school uniform all the time, so they didn't 
really have a chance to think about clothes, plus few of 
them could actually afford to buy any. But just around 
this time VAN became very popular in Japan, espe 
cially their button-down shirts. Writer Murakami 


Haruki even now still sports that same look (laughs)! 
One notable element of this magazine was its cover 
that in the beginning was always illustrated by Ohashi 
Ayumi. Even now after 50 years, her art looks very sty 

lish. The fact that a woman illustrated the cover of a 
men's magazine was in itself something special. It was 
thanks to her work that the professional figure of the 
illustrator came to the fore and became central to the 
creation of a certain cultural mood’. 

Ka 


ged by the way Tokyo has changed in the last few 


moto confesses that he feels increasingly estran- 


decades. "Probably it's because I'm too old now, but 
‘Also, 
what at the time was seen as progress is now conside 


ved as a big mistake. Take, for example, filling in all 


has grown too big for my tastes," he says. 


those rivers; in the ‘60s that was considered a good 
idea. It was the ultimate sign of progress. You must 
take into consideration that Tokyo was in the midst of 
a pollution emergency. In particular, the many rivers 
had turned into smelly receptacles for refuse, their 
waters looked reddish brown and all the fish had gra- 
dually disappeared, so many citizens had welcomed 
the idea of covering them. But in retrospect that was 
а bad decision and things should have been handled 
differently. Of course it’s easy to judge the past when 
you are 30 or 40 years removed from those events. 

The same thing could be said for the city’s widespread 
tramway. Tram use reached a peak in the mid-50s, 
after which the Metropolitan Government began to 
close one line after another until in the first half of the 
‘70s only the Arakawa Line had survived (and still 
operates to this day). Now many cities worldwide are 
adapting this system because it ecological, but in 1960s 
Tokyo, with the gradual increase of privately owned 
cars — the so-called “my car” boom — those trams were 


seen as a traffic-slowing nuisance. That was just too 
bad. I really love them. 
INTERVIEW BY G. S. 


FOCUS 


vist Back to the future? 


An original way of experiencing the atmosphere of the modem era's 18th Olympiad. 


ittle known to foreign visitors, and even to the 
L spanese themselves, the Tokyo Olympic Memo- 

rial Gallery is an original and interesting place 
where many souvenirs are gathered from the Olympic 
Games that took place in the Japanese capital between 
the 10th and the 24th of October 1964. Ir is situated 
in the Komazawa Olympic Park, justa 10-minute walk 


from Komazawa Daigaku station (Tokyu Den-en-toshi 


line), and is accessible for free between 9.30 am and 


5 pm (closed the Istand 3rd Monday of every month). 
The gallery isa good way of finding out about and expe- 
riencing the Olympic spirit that ruled at that time. 
1-1 Komazawakoen, Setagaya, Tokyo 154-0013 
о.м. 
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FOCUS 


REMEMBERING Tokyo’s enthusiasm іп ‘64 


Interpreter for the International Volley-ball 
federation, Reiko Descotes-Toyosaki 
remembers that particular autumn. 


after having spent three years as а music student 

in Paris and I could not have imagined that the 
whole country was reaching boiling point in anti- 
cipation of the Tokyo Olympic Games. Children, 
le, everybody was talking about the Tokyo 
fokyo itself was disfigured and unreco- 
gnisable, covered with bulldozers and scaffolding. 
Everything needed to be renovated! Far from being 
а discouragement to the population, the preparation 
gave people the feeling they were witnessing the big- 
gest event since the Second World War. In the cen- 
tre of the capital, we built an expressway that snaked 
around the city above the main streets, as well as many 
sports stadiums. The honour of our country was at 
stake and Japanese architects worked very hard on 
this big project. I was thrown into in this euphoric 


{ n the summer of 1964 I had just returned to Japan 


atmosphere as soon as I arrived and I was even more 
surprised when the bureau of international interpre- 
ters contacted me to work for the president and the 
vice-president of the International Volleyball Fede- 
ration (ТУВЕ) and their wives. All four of them were 
French, 

However, the French female volleyball team wasn't 
present, so I didn’t understand what was going on. 
1 found out that the president was to give an impor- 


tant press conference: should the International Olym- 
pic Committee allow the North Korean female vol- 
leyball team to participate when South Korea was 
threatening to stay home if Pyongyang was represen- 
ted? According to my boss, nobody could predict the 
ТУВЕ president’ reaction before he set foot in Tokyo. 
I waited for the French delegation’s arrival at the 
entrance of the Grand Imperial Hotel with the mayor 
of Tokyo, Azuma Ryotaro. When Mr Azuma announ- 
ced that the press conference would take place forty- 
eight hours later, the president had simply said that 
he needed to be updated with last minute informa- 
tion, When the day final 
to prepare, The room was filled with journalists from 
around the world. The Japanese press was in the front 
row and I was even more scared than I had been for 


ипе, I hadn't been able 


my first singing competition! I translated without 
understanding what was going on, and I was heavy- 
handed enough to ask the audience if they unders- 
tood what it was all about. I was booed like never 
before and one of the journalists stood up and said: 
“all you need to do is translate. We don't ask you to 
understand?” [literally fell apart. The president slowly 
repeated his press release again and I translated but 
remember nothing about it, except that after the press 
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conference North Korea decided on its own behalf 
not to attend the Olympic Games — to the great relief 
ofall the participants. A few days later there was a 
reception at the Imperial Hotel and two or three jour- 
nalists came to find me to cheer me up and tell me 
that they weren't all as mean as their colleagues! 

The opening day finally сате and I was lucky enough 
to attend with the French delegation. The Jingu sta- 
dium, situated in the heart of Tokyo, was chock-a- 
block. Locals invaded all the television shops to watch 
the event as very few people then had televisions at 


powerfull moment! But even more remarkable is the 
enthusiasm that Japanese still have nowadays for 
sports champions from around the world. Many times 
we have talked about “our champions” such as the 
Czech gymnast Vera Castavsca, or the Ethiopian bare- 
foot marathon runner Abebe Bikila! For the closing 
ceremony, the champions danced wildly and sung 
and hugged everybody while waving to the prince. 
All the spectators laughed until they cried! То see all 
those happy foreigners was so moving, That was our 
great reward. 


The delegation from the International Volleyball Federation in Tokyo. 


home. It was а beautiful autumn day. Nobody cared 
about working -all we cared about was the ceremony. 
‘The sports champions entered the stadium to the 
sound of brass bands. We clapped our hands, wide- 
eyed every time we heard the name of a country com- 
pletely unknown to us. When the Emperor made his 
speech in perfect old Japanese, the crowd screamed 
with joy as thousands of white doves flew off above 
our heads. How exciting to see so many people from 
around the world on our soil! We were finally at the 
centre of the world’s attention after the misery of a 
lost war... Japan had amazingly succeeded in organi- 
zing everything in record time and was able to show 
off their sporting talents as well. Among them was 
the female volleyball team called Toyo no Majo, the 
Oriental Magicians. They had invented a way of rol- 
ling on the ground to touch the ball with unequal- 
led speed and flexibility. Their victory was a very 


Now we are waiting for the IOC's decision to know 
whether Tokyo will be chosen to welcome the 2020 
Olympic Games. These games would give us the 
opportunity to thank the whole world for supporting 
us when the Fukushima disaster and earthquake took 
place in northeast Japan. Nevertheless, when I think 
back to the pure joy that prevailed in 1964, I fear that 
today’s population may not be worthy of such an event. 
They have become too bitter, disappointed with the 
politics of recent years. Times have changed... But 
if we do get picked, I sincerely hope that the political 
conflicts that currently put us in opposition to our 
Chinese and Korean neighbours will have no influence 
on the quality of our welcome. We need to do all we 
can to re-establish friendship with our Asian neigh- 
bours who taught us so much over the years. That is 
what the Olympic Games should mean. 

REIKO DESCOTES-TOYOSAKI 


eent Kyoto lands іп Tent 
London 

Since its advent in 2003, the London Design 
Festival has become one of the most important 
international events of its kind. It takes place 
between the 19th and the 22nd of September 
and its programme is particularly varied, with 
over 300 exhibitions and presentations, including 
the famous Tent London. Japan, a country 
synonymous with design, is represented by a 
company from Kyoto, Daitou Shingu Kogyo. 
Founded in 1925, it specializes in the creation of 
“bedding and cushions to create a relaxing 
sleeping environment’. This company has a 
great reputation across the archipelago for 
bringing together architects, designers, interior 
decorators and sleep specialists to create the 
best possible environment with all the vital 
elements for a good night's sleep for their 
customers. A representative from the company 
explains that “It is our knitting together of skills 
that turns feelings and thoughts into shapes. We 
use many different kinds of material such as 
cotton, hemp and polyester to satisfy all of our 
customers’ needs and the finishing touches with 
expertly incorporated cotton stuffing creates 
unparalleled comfort. We change the materials 


Т HIS MONTH'S EVENT 
Yamato’s return 


used in the inner fillings for each of our products 
and spread them in multiple thin layers of equal 
thickness. Our experience and skill fills and 
blends into every corner of the cloth". 

Another company expected at Tent London is 
Furukawa Yosuke Shoten. Located for 50 years 
оп the shores of Lake Biwa, north of Kyoto, the 
‘company first worked with gold and silver to 
make kimonos. Now it is Japanese paper that is 
making their reputation. “We have twisted Imm 
Japanese paper with a special technique to make 
extremely thin threads. They are half as light as 
cotton threads and the very smooth surface 
without any fluff is their strong characteristic, It 
is 100% organic and the textile makes it unique 
and ideally suited for new kinds of products,’ 
says their representative. 

Also from the old imperial capital is Kawasaki 


Takashi Yamazaki’ film closely follows the 
script of Leiji Matsumoto’s original series 
that was broadcast in Japan in 1974. With 
the support of a 15 million dollar budget, 
the director has reproduced an atmos- 
phere that was probably familiar to him 
as an adolescent. The story highlights 
several old-fashioned moral values and a 
bundle of vintage philosophical elements 
that appear to come straight out of an epi- 


sode of Star Trek. But that doesn’t seem 
to matter. On the contrary, it helps make 
this 2010 version of Space Battleship 
Yamato an original piece of work, with its 
‘own kitsch atmosphere that plays around 
with obsolete concepts, timeless imagery 
and sophisticated graphics. Іп short, it 
works. More worrying are the long, dra- 
matic and overly verbose interludes that 
too often flirt with pathos (separation 


scenes, moralist 
preaching, verbal 
attacks... some- 
times too verbal). 
These sequences 
of heightened 
emotional 
expression, often 
seen as an unde- 


sirable characteristic of Japanese 


CULTURE 


Sudare, which specializes in creating traditional 
window screens known as sudare in Japanese. 
“These types of blinds first appeared in the 
famous illustrated scroll depicting the Tale of the 
Genji. During the Heian period, they were mainly 
used as partitions in the houses of the aristocracy 
or in shrines as a way to separate the mundane 
world and holy territory. It took quite a long time 
for the sudare screen to become a part of our 
daily lives” says one of the designers, adding that 
“Sudare is mainly constructed from organic 
materials and we make an effort to keep it all 
natural, using hemp, wool or mixed threads 
depending on what the screen will be used for. 
We have employed the same process for 80 years 
and put every single thread in the machine to 
knit them together, making each product with 
great reverence to carrying on the the traditional 
craft’, 

There is no doubt that Japanese designers will 
‘once again be the centre of attention, especially 
for those who are curious about traditional 
techniques and pleased that they continue to be 
used. Gabriel Bernard 
Old Truman Brewery Hanbury Street London ЕТ 6QR 
From 10 am, www.tentlondon.co.uk/buy-tickets 


cinema, tend to interrupt ће 
rhythm of the otherwise well-sus- 
tained narrative line, especially 
during the somewhat nervously fil- 

med scenes of space combat. 
Gabriel Bernard 


Space Battleship Yamato, by Takashi 
Yamazaki, Manga Entertainment. 
DVD (£13.30) and Blu-Ray (£17) 


ОМ Truman Brewery Hanbury Street, London EI 6QR 


Crafted in eae +Noma 


KANSAI Traditional Techniques Club JAPAN 


The best of Japanese craftsmanship at TENT LONDON 19-22 Sept 2013 
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From Japan to the world 
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TRENDS The Kumamon bear - happiness, 
made in Japan 


One of the hundreds of friendly mascot 
characters in Japan, this adorable bear from 
Kumamoto prefecture who has captured the 
hearts ofa nation came to Europe last July. 


nthe fifth floor of the Loft department store in 
о: опе of Tokyos most vibrant dis- 

tricts, the first time visitor might be taken by 
surprise, It is populated by “kyarakuta’ also called “yu- 


rukyara’. The word was borrowed from the English word 


character to describe these imag 


nary figures from Japa- 


nese popular culture, Some are heroes in animated films, 
others represent brands or local authorities. Such is the 
case for Kumamon, who takes up a great deal of space 
at Loft. The black bear with red cheeks has become one 
of Japan's favourite characters, It was created in 2011 for 


the inauguration of the express train line on Kyushu Is- 
land, in the south of the country. Kamamon’s mission 


wasto represent Kumamoto, one of the cites onthe rail- 


way, and attract tourists. However, the mascot ended up 


more. In the space ofa few months, it conque 
red the hearts of most Jap: 


езе people, According toa 


study published by the Research Centre on Regional Eco- 
nomy in April 2013, 87 % of people questioned know 
about Kumamon and 91% associate it with Kumamoto. 
Irs gre cs into subs- 
tantial commercial success, The turnover generated by 


success in terms of image also transla 


the character reached 25.5 billion yen in its first year of 
existence (£167 million), 

Kumamon comes in a variety of forms at Loft. As a smart- 
phone shell, a classic stuffed toy, as figurines and as sta 


tionery, the black bear fills several shelves. Its main as- 


set is be а notion that has travelled 


ng kawaii (cute) 
beyond Japan's borders, The word hasn't made it into 


the dictionary yet, but it can sometimes be found in 


a 


gazines to describe objects, clothes and an aesthetic ins- 


pired by Japanese pop culture. 
In July 2013 Kumamon appeared in France during Ja- 


pan Expo, the yearly Japanese pop culture event that 
place in Paris and attracts over 200,000 visitors. Its рге- 
sence was a reminder of how influential these characters 
are throughout the world. According to a yearly BBC 


World Service poll on the image that different countries 


project, Japan has figured in the top four over the past 


few years. Japan doesnt owe this achievement to its prac- 


ti 


lly non-existent diplomacy, but to the friendly faces 
of dozens of kyarakuta that have been appearing over the 


past two decades. The Pokemon video game characters 


were Japan’ best ambassadors at the start of the 2st ce 
tury. As well as their presence on TV screens and Game 
Boys, they could also be found on the sides of All Nip 


pon Airways fleet of 747 planes that travel worldwide. 


Now it’s Kumamon’ turn to promote the image of the 


Land of the Rising Sun across the world. Japan Ай 
uses it on their пи 


1 trays. In Asia where relations bet- 


ween Japan and its neighbours are sometimes tense, cha- 


racters such as Kumamon help smooth things over, This 


is especially true in China where young people are very 
attached to such kawaii (pronounced as keai in manda- 


rin Chinese) characters, and are often less inclined to de- 


monstrate against Japan when diplomatic relations de- 
teriorate. On the Sth floor of Loft, a Chinese couple stroll 
among the Kumamon products. The signs are that tur- 
nover generated by the red-checked bear will continue 


to grow. "Hes really so cue” says the young woman about 


the Kumamon stuffed toy she has just handed to her part- 


ner Just like them, millions of tourists come to Japan and 


kuta that ci- 


bring back products inspired by the ky 
ties use to help seduce visitors. During th 
of 2013 Japan attracted 4.0 million tourists, 


first six months 


„8% more 
than the previous year during the s 
surprising that Kumamon has such a big smile, 


ne period, Soiit isn't 


ODAIRA NAMIHEL 


RAINDANCE 


FILM FESTIVAL 


WAY OUT EAST 


Screening the best independent Japanese cinema 


25" SEPT - 6" OCT 2013 


эъ 0 raindancefestival.org 
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EVENT Brighton, in tune with Tokyo again 


The Brighton Japan festival intends to leave its 
mark for the sixth year running and this time is 
introducing а more international dimension, 


righton he yokoso! is what to say in Japanese to 
B- visitors to this famous English sea- 

ide town. Despite its English location, Brigh- 
ton will be adopting its best Japanese accent from the 


13th to the 22nd of September for the Brighton Ja- 
pan Festival. What was just a modest one-day meeting 


about Japanese culture six years ago, has been trans- 
formed into an unmissable event that takes place over 
several days and attracts thousands of people. Last year’ 
event attracted 25,000 visitors. This growing enthu- 
siasm can be attributed to the rise in popularity of Ja- 
panese pop culture in Britain, although it seemed this 
phenomenon had passed the country by compared to 
the rest of the Europe. In France, Japan Expo isin its 
14th year and attracts over 200,000 visitors. Brighton 


Japan Festival might become as popular one day and 
is responding to the British public's growing passion 
for Japanese culture. The event's increase in visitors has 
meant a change of location, with the organizers deci- 
ding to move it to the beautiful gardens of Old 
Steine, near the Palace Pier on the sea front. This is 
already a major attraction for tourists, who will now 
also be able to find out about Japanese culture, 

ed 


programme of surprises. As its organizers ау, "Our mi 


Опе of this event's aims is to offer a rich and va 


sion isto make Brighton Japan a platform for Japanese 
performers and artists to promote themselves in the 
UK and Europe. Japanese bands will converge on 


PRACTICAL INFORMATION 


From a single day event five years ago, Brighton 
Japan expanded last year to a full ten day festival 
‘encompassing some of the most prestigious venues 


Brighton has to offer. www.brightonjapan.com 


Brighton Japan, Harajuku-style, to vie with each 
other for media and audience attention’. This ambi- 
tion is reflected in the very eclectic programme of 
events. On the 16th of September the pianist Aisa ljiri, 
one of her generation's most gifted musicians, will be 


playing alongside Tsui, a band that mixes traditional 


instruments (shakuhachi, koto) with more modern ins- 


truments as well as foreign rhythms. On the 18th of 
iko Meanti 
rhythm of Japanese drums into an exhilarating expe 
rience for the audience. Mark Alcock, the band’s lea- 


September, T e will turn the traditional 


der, promises a musical journey 


a journey that de- 


mands the utmost levels of physicality and athleticism 
is not all that is on offer 


from his players. But mus 


at Brighton Japan Festival. Ir is also a place where you 


can get to know about Japanese cinema, which is un- 
der-represented in the British film scene. Again, 
eclecticism guided the choice of films. On the 13th 
of September, lovers of disturbing and powerful 
films will be able to enjoy Tetsuo Shinya Tsujamoto 
and Audition by Takashi Miike. A week later, studio 
Ghibli and their famous representative Hayao Mi 


zaki will be in the spotlight with two animation films: 


[wo classics which Guar- 


Ponyo and Spirited Aw: 
dian film writer Peter Bradshaw said left jim "feeling 
lighter than ай” some years ago. 

Азап important part of Japanese popular culture, ani- 
mation is well represented at Brighton Japan Festival 
-as is fashion. Starting on the 14th of September there 


will bea special focus on 1 
ding the Harajuku district which is at its heart. " Di- 


okyo's street styles, inclu- 


rect from the captivating and unique streets of Tokyo, 
Brighton Japan brings you a weekend of Fashion, 
Manga, Cosplay and music, Experience the vibrant and 
creative culture of Harajuku with the street style fashion 
show, on stage transformations and amazing stalls and 
traders, Delve into the dynamic and exciting world of 
Cosplay with our Cosparade competition and Cos- 
play ball. Ger creative at one of our workshops on ev 
rything from creating and customizing your cos- 
tume to special effects makeup and Manga artistry” 
say the organizers, The next day, manga and JPop 
workshops will allow everyone to express their cre 
tivity. One of the 
the visitors in creative activities, Last but not least, 
pan’s biggest video games will also be there. With such 
а programme, there is no doubt Brighton Japan Fe 
tival will attract plenty of visitors again this year. Wel- 


ims of this event is also to include 


come to Brighton! 


С. В. 
at 5О2А! 
SS шкы 


ASTAR ө Tel 0207247 7065 
кемен Hovis 5 Middlesex St, London E 7AA 
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RESTAURANT The City's hidden gem 


lucked away among the diamond shops of 
Hatton Gardens in central London lies a hid- 

den Japanese gem. 'Tajima-Tei’ restaurant 

is on Leather Lane and you would really have to know 
it's there to find it, It looks inconspicuous from 
the outside but is beautifully decorated inside with 
а fusion of stylish Japanese modern and traditional 
decor that splits into two levels, There is sushi bar 
also where you can sit and watch your meals being 
made, Ie is a family run restaurant with and the head 
chef, Mr Miyakawa is also the owner. He has over 30 
years experience as a professional chef 

and was trained at ryotei in Kyoto, 


а high honour 
indeed. Ryotei is а type of 
luxurious traditional Japanese restaurant, 
it is an experience that goes beyond рше gastronomy. 
їс is total immersion in Japanese culture 

‘The 'Sashimi special’ on the menu is definitely a must 
for Sashimi lovers, you will not be disappointed. This 
dish is made up of tuna, salmon, mackerel, sea bass, 
scallops, sea bream and sweet prawns (amaebi). Whilst 
sashimi is a fairly simple dish, in principle it's just pieces 
of raw fish, it's got to be really fresh as only really fresh 
fish will still have all the flavours of the sea and the 
right texture that makes sashimi so tasty. Ir is the fresh- 
ness and quality of the fish at Tajima-Tei that is 


so apparent. You really get an understanding as to 
why sashimi should be cut just when you order it 
as it is here. That is what g 
makes such а gap in taste 
beeween this restaurant and 


the sashimi you get in many 
of the chain Japanese take 
away places that are now all 
over London which pre-pre- 
pare their fish. The sashimi 
is so beautifully presented, it is a work of art in itself, 
and it seems a shame to eat it with its beautifully cut 
and shaped cucumbers and carrots as garnishes. The 
sweet amacbi prawns are very hard to get hold of in 
London and are a real treat. As the name 
suggests they are sweeter 
than a normal prawn and 
the taste is also clearer and 
more concentrated, they 
go very well with the 
wasabi and grated ginger 
which accompanies the dish. 
‘The beautiful pink salmon 
was incredibly tender and 
creamy and the tuna was of a 
deepest red. 
The mackerel was exquisite. It has a strong flavor 
which lends itself to simple preparation as it stands 
out on its own. This way, the mackerel in all its bur- 
tery, salty glory is the star of the show and the tang 
of the lemon pleasantly cuts into the creaminess of 
the flesh 
Another highlight of the menu is deep fried 
oysters. In a word, they are superb. They are lightly 
coated with breadcrumbs and fried in fresh hot oil. 
‘The briny oyster flavor is incredibly freshy. You will 


love the texture of the light crispy batter, contrasting 
with the pop of the juicy, succulent warm oy: 
ter. What is remarkable is that you 
still get the flavor of a raw oyester but 


with a tasty coating. 
Like sashimi and sake is an 
integral part of Japanese 
cuisine. Tajima-Tei has a 
wide ranging sake menu. 
In particular the Kasumi 
‘Tsuru’ sake is definitely 
and ideal 
Kasumi 


one to try 
with Sashimi. 
Tsuru sake is also a celebra- 
tion of the small town of 
Kasumi, located on the coast of the Japan Sea in 
the Tajima district of Hyogo prefecture, where 
Mr Miyakawa comes from. 
‘There is a wide selection of 


nes, Japanese beers and 
soft drinks on offer. 

Typical for the City, this restaurant is very busy at 
lunch times and in the evenings where it is full 
of Japanese businessmen so it is best to make a boo- 
king. It can cater for private parties of up to 16 peo- 
ple which is available upon request. It is closed 
on Saturdays and Sundays. If you want an 
authentic Japanese exp 
lity beautifully presented 
Tei is definitely worth a visit. 


nce with fresh high qua- 
shimi and sushi, 


Luke Bissett 


PREFERENCE 


TAJIMA-TEI JAPANESE RESTAURANT 
UNIT 1, DOORINGTON HOUSE, 

Э -15 LEATHER LANE, LONDON ECIN 7ST 
phone 020 7404 9665, www.tajima-tei.co.uk 


Festival of the Senses 


uthentic and innovative Japanese dishes 


<> 


New lunch meni 
Hamburger Steak Lunch £13 
Tuna & Negi- Toro Donburi Lunch £16 
та: 1101 Ema: 
TS Bury Stret, Condon М. 
Opening Нозим: 0-14:30 
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TAJIMATEI 
020 7404 9665 


9-15 Leather Lane, London EC1N 7ST 
MON-FRI 12:00-14:30 (LO) 18:00-22:0010) 


A.WIDE RANGE OF TRADITIONAL 
AUTHENTIC JAPANESE DISHES 
COMFORTABLE ANDRELAXING SURROUNDINGS 
55 HANGER LANE. LONDON WS 3HL 
tel: 020 8997 0206 
www.momojapanese.com 
Mon- Sal 12:00 - 14:30 18:00 - 72:30 


ITTENBARI 


EASY ЈАР, 


URA-MAKI (Roll 5 


= 
Cover the roling mat with cing fiim. This wil 
prevent the rice fram sticking to the mat. 
Place а поп sheet on the mat 


Place strips of fresh salmon and 2 slices of 
avocado in the middie ofthe nori. You need 
to have an equal amount of filing over the 
whole length of the roll. Add а Мше wasabi 
paste to your liking. 


JYAP Recipe by Akemi Yokoyama at Sozai 


HOME COOKING 


ushi) 


Have you ever wondered what it would be 
like to make your own sushi at home? It is eas- 
ier than you think. Ura-Maki is a type of sushi 
roll, a medium sized cylindrical piece with 
опе or more filings. Ura-Maki means “inside 
ош roll” and as the name suggests the sea- 
weed is rolled inside with the ingredients and 
a layer of rice is on the outside. It can be made 
with any filings of your choice, the most pop- 
ular being tuna, salmon, crabmeat, avocado 
and cucumber. 


For 6 pieces of Ura-Maki 
Yutaka Sushi Rice 
Ya Yutaka Sushi Nori (Seaweed) 
A оет Strip of Fresh Sushi Grade 


sumina 


Spread the rice evenly on top of the nori. 
Sprinkle over toasted sesame seeds and 
quickly turn on the sheet 


24. \ 
Ж 


Position your thumbs under the edge of the 
mat closest to you and start ifting К. While 
the mat, hold the ingredients with 


the cutting board and cut tin 
hal first. Put the two halves together and cut 
pieces, making 6 pieces of sushi 


tube shape 


Special Cooking Class for Dinner Party Sushi 
17/10/2013 18:30-20:30 


Light and delicious 


‘Good food made Јаоэт вззу 


Why not pick up 


OOM )АРАМ& 
BARLASY RHES 
EvaP YT CEET. 


www.zoomjapan.info/distribution/index. html 


FAP AN 


Zoomlapan 


www facebook сот, 


J 


A NEW TRADITION 
SPARKLING SAK 


> Б {кең езд, 
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View of Mount Fuji from Kawaguchiko Lake 


DESTINATION Her majesty Mount Fuji 


Perhaps the most widely recognised symbol of 
Japan that there is, the Mount Fuji volcano has 
been Чишш since 1707 and is nowa UNESCO 
ts take a tour. 


n June the 22nd last year, most Japanese daily 
newspapers published a special edition to 
announce UNESCO's decision to register 


Mount Fujiasa World Heritage Site. The application was 


handed in to the international institut 


n twenty years 


ago. At first, the Japanese tried to get it registered as a site 
of natural importance but its tourist development and 
the accumulation oflitter on its slopes prevented its accep- 


tance so the mountain's cultural importance as а sacred 


location a 


Ja source of artistic inspiration was taken into 
consideration instead. The volcano plays a major part 
in the country’ history, which is evident in its presence 
in many literary, poetic and pictorial works of art. Many 
will think of Katsushika Hokusai’ famous series of prints 
illustrating thirty-six views of Mount Fuji. The master’s 
work contributed to making the volcano one of Japan's 
principal landmarks, although for centuries its image was 
confined to the background behind Edo castle in works 
of art. At the beginning of the 17th century, Mount Fuji 
мка still a far away mountain for many living in the capi- 


tal, a passing landmark for travellers on the Tokaido road 


on their way to Kyoto, where the emperor lived. Its pre 
sence was still underplayed in works of art at that time. It 
wasn't until the second half ofthe century that it was given 
‘more importance, when the castle started to decline and 
lose some of its splendour. Its 60-metre donjon built in 
1607 was destroyed by fire fifty years later and was never 
rebuilt. Mount Fuji then took centre stage visually. This 
transition becomes obvious when looking at the Hoku- 
sai sketches sold in the Mitsui shops down Suruga Street 
in Edo (Koto Suruga-cho Mitsui Miseryakuzu), dating 
back to 1830. Your eyes are drawn to the volcano and 
its snowy peak that are at the centre of the composition, 
while Edo castle is lost amongst the pine trees below 


3 minutes walk from Tottenham Court Road 


JAPAN RAILPASS 
GHIBLI MUSEUM 
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Sketches by Katsushika Hokusai, 1830, in the Mitsui shops down Edo’s Suruga Street. 


Thirty years later another master engraver, Utagawa 
Hiroshige, published his famous Hundred Views of Edo 
(Meisho Edo Hyakkei) in which the volcano appears 
ever more imposing as it emerges from out of the mist 
and thecastle has completely disappeared from the pic- 
ture, As the end of the Shogunate approached, a new 
chapter was starting, Mount Fuji, which last erupted 
in 1707, demonstrates great power in the imagination 
of human beings, esp 


resco for cha! dy and етае niwifictsparcoe 
this world or the other, perhaps it is a mysterious kami 
(divinity)?” Fosco Maraini wonders in his work Mee- 
ting with Japan (1960), The mountain's dormant poten- 
tial for fiery violence is without doubt the reason why 
people venerate it; they build sanctuaries о calm its anger 
and wish to commune with it when ascending it’ slopes. 


A Buddhist monk was the first man to climb to the sum- 
mit in 863, The volcanic activity calmed down during 
the 12th century and Mount Fuji became the centre for 
shugendo, a spiritual practice that focused on Man and 
his relation to nature. A monk named Matsudai built 
the Daini-chi temple at the peak and the first pilgrimages 
were organised. The number of pilgrims grew progres- 
sively and small replicas of the sacred mountain star- 
ted appearingas keepsakes for those who could not climb 
the steep faces themselves. Mount Ри{їз cult also grew 
when Hasegawa Kakuhyo placed it at the heart of his 
doctrine. The Shinto sect Fujiko is increasing in popu- 
larity and encourages pilgrimages to the summit, as well 
as to other sites near the volcano, At the end of the 19th 


century the prohibition against women climbing Mount 
Fuji was lifted. This coincided with the development of 
roads and rail lines making it more accessible. 


TRAVEL 


The same street 30 years later, by Utsgawa Hiroshige. 


‘Today it still attracts hundreds of thousands of people, 
Between the Ist of July and the 27th of August, 200,000 
+0 300,000 people walk up the volcano’ slopes, of which 
30% are foreigners. This number will probably increase 
now ithas been listed as a World Heritage Site. The local 
tainly aims to attract even more tourists, 
ге four routes to the summit: Fujinomiya, 
Goremba, Subashiri and Yoshida, the last being the most 
popular because it’ also the easiest and the best equip- 
ped for the needs of hikers. Ir starts at the fifth station 
at 2,305 metres, that you reach by bus (an hour’ ride 
from Kawagushiko station) or by car (330 parking places). 
To hike to the summit at 3776 metres will take 

mately six hours for a distance of 75 
stops are spread along the way and some have rooms for 
the night to allow visitors to enjoy the sunrise 


ation in advance if you would like 


you to make a rese 


www.jpbooks.co.uk 


Manga Comics 
CD/DVD 


Japanese Books 
& Magazines 


Japanese Gifts 


One of the Largest Stockists of 
Жоок Japanese Books & Gifts in Europe!! 


shop.jpbooks.co.uk 
=e 
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Japanese Language 
Resources Tet 


cia 


24-25 Denman Street, London W1D 7HU 


(0]20 7839 4839 Fax +44 (0)20 7925 0346 
Email infowjpbooks.co.uk 
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The Fujikyuko line between Otsuki and Kawaguchiko attracts many lovers of trains and beautiful landscapes. 


a room, or you might have to walk back down. Nights 
are very cold and if you aren't properly equipped, it is 


strongly 
Fujiyama website (wwwfujiyamanavi,jp) has an English 


ecommended not to sleep outside. The Navi 


version and lists the phone numbers for the various accom- 
modation available on the side of the mountain, as well 
asa lot of practical information to help you succeed in 
climbing the volcano, Starting in 2014 it will cost hikers 


1,000 yen to access the site and the money will go towards 
its maintenance. Unfortunately, despite a lot of impro 


vement, there is still a lot of pollution due to litter. 


Although climbing to the top of Mount Fuji is the 
aim for most people, they also wish to see the beautiful 


nain 


view (when not obscured by cloud) or enjoy the ma 


nificent sunrise, Mount Fujis attraction also lies in its 


great beauty, The Japanese enjoy looking ati, just as they 
enjoy gazing at cherry trees in bloom and the red leaves 


in autumn. Just as the expression Hanami is used to des- 


cribe the moment of ecstasy while gazing at the cherry 


blossom, there is one adapted for Mount Fuji: Fujimi. 


With its perfect conical shape and its unchanging majesty, 
itis easy to understand how the peak could have inspi- 
red so many artists. One of the best ways to take advan- 
tage ofits sleeping beauty is to travel by train. Don't catch 
the Tokaido Shinkansen line’ fast train, from which you 


will only see the moun 


n for a few seconds. For those 
with JR Rail Passes, the Minobu and Gotemba lines are 


the best to enjoy the view and the most popular line is 


the Fujikyuko that runs from Otsuki station and reaches 
to Kawaguchiko station in 55 minutes. The prices vary 
according to the type of train and as is often the case 
con these popular lines, there are special carriages in which 
the interior decoration is just as important as the outside. 
In the case of the Fujikyuko line, some trains such as 
the Fujisan Tokkyu and the Fuji Tozan are completely 
overrun by Japanese travellers. But whatever the carriage, 
the landscape will be the same 


Don't hesitate to stop 


to take advantage of a beautiful view of Mount Fuji, such 
as near to Fujisan station. 


Another way of admiring Fuji is by boat. Yamanakako 


Lake, reached by bus from Fujisan station (Fujikyuko 
line), offers a pleasant and surprising experience, espe- 
cially if you have children with you. Catch the Yamana- 
kako no Kaba ( Yamanakako's hippopotamus) that leaves 
from Yamanakako Asahigaoka, an amphibian vehicle 
(2,000 yen, 1,000 yen for children) that allows you to dis- 
cover Fuji in an enjoyable way. If you wish to combine 
flower gazing (hanami) with Fuji contemplation (Fujimi), 
go to Yamanakako Hananomiyako park, accessible by 
bus from Fujisan station, Entrance is free all year around 
(8.30 am to 5.30 pm) and it offers a beautiful view of 
Mount Fuji with fields of colourful flowers 
ground. 

From April co May, tulips are blooming while Mount Fuji 
isstill covered in snow in the background and in June and 
July sunflowers follow poppies. At the Kawaguchiko ter- 
minus of the Fujikyuko line, the eponymous lake is also 


the fore- 


an ideal place to contemplate Fuji. There are several cruises 
offered all year round. However, just 20 minutes away 


from the station there is an су 
plate the sleeping volcano: the thermal baths, Fuji hobo 
по yu Yarari (towards Motosuko, three minutes away 
from the Fujimidori no kyukamura stop), Open every 
day from 10 am to 10 pm (1,200 yen, 600 yen for chil- 
dren), the outside bath (rotenburo) offers an іпсотра- 


n better place to contem- 


rable view of Mount Fuji. Bathing with such an incre- 
dible view of Mount Fuji is like being in a dream, 
ODAIRA МАМІНЕГ 


PRACTICAL INFORMATION 


TO REAC ‚ by train: from Shinjuku, 
catch the Azusa limited express or the Кај (1 or 2 
trains а day), Change in Otsuki and get the Fujisan 
Tokkyu (4 to 7 trains а day) to Fujisan, where you 
can catch the bus to Asahigaoka (1 to 4 buses per 
hour). It’s a 2h40 ride for 4,600 yen, By bus: from 
the Shinjuku bus terminal, 2h15 for 2,000 yen (1 or 
2 departures per day) or from the South exit of 
Yaesu at Tokyo station, 2h20 for 1,700 yen (8 to 10 
departures per day). 


KO by train: the same trip 
as for Yamanakako, but get off at the terminus 
rather than at Fujisan. It takes 2 hours and costs 
4,100 уеп. By bus: same location. 


ILJ = 


I Europe is a Global IT Solution Provider covering 
‘mainly London also EMEA, CIS, 

We provide System integration, high-speed internet 
backbone, Cloud (GIO) and business applications. 


Consulting Service 
Project Management 
System Integration 


Support Service 


1) Europe Limited 
415 -25 Artillery Lane London E1 7LP, UK. 
ч. 44 (0)20 7650 3966 É +44 (0)20 7650 5998. 
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тоја 
Masako Kondo, Yuk Тоа Toyohiko Endo, 


Taro Hakase is the most fa- 
mous Japanese violinist in 
the UK. You must gol! 
‘wow livenation.co.uk! 
www.ticketmaster.co.uk/ 


The much-loved JAPAN 
MATSURI returns to 
London on SATURDAY 
5 OCTOBER for the second 

е in Trafalgar Square 
right in the very heart of 
London, This dynamic 
annual event brings people 
together to enjoy Japanese 
food, music, dance, 
activities for all the family 
and much, much тоге. 
www japanmatsuri.com 


*You want to live in a traditio- 
nal Japanese house? 

Try cottage Yadokiri, from 
4200yen/night 

www yadorikiinfo 


Accommodation in the heart 
of Kyoto, practical for all your 
travel and close to many events 
of Japanese culture. 
www.kyoto-nishiyama.com 


jobs 


Do you have 
Ү working 
aa experience in 
Japan or 
Japanese language skills, 
and are wondering what 
to do next? 

We are here to help you 
with your job search and to 
give you friendly, 
professional, and free advice. 
Centre People Appointments 
Ца. Tel: 020-7621-3581 
Japan@centrepeople.com 
wwvw.centrepeople,com 


We are looking for 
Sales Assistant for 
ZOOM JAPAN 
English & Japanese fluent 
speaker 
info@zoomjapan info 


Matsuri is one of 
б; tendons 
oldest and most 
famous 
Japanese restaurants. We saw! 
in our 20th anniversary this 
year and continue to 
provide high quality, 
authentic Japanese cuisine, 
specialising in sushi and 
teppan yaki dishes. In order to] 
continue our pursuit of 
excellence in promoting 
Japanese food culture we are 
now looking to hire waiting 
staff of many nationalities 
who want to share in our 
culinary vision. Please send a 
full CV to us. 
nishikawa@matsur-restaurant.com 


BRIGHTON 


JAPAN 2015 


THY OF 7:29 


= BRIGHTON JAPAN 

FESTIVAL volunteers are the 
backbone of the Festival. We 
need : - General festival staff - Run- 
ners -Blogger’s, Tweeters and Fa- 


CLASSIFIEDS 


cebook Jundes - Anime, Cos- 
play, Manga and JMusic Groups 
So if you are into any of the 
above, then send us a message 
telling us what you'd like to do. 
www brightonjapan.com/brighton_ 
japan_volunteers.html 


The binchotan coals are an 
ecological and economical way 
to have a more pleasant to drink 
Effective 3 months! For sale at 
www.sakeshop fr 


Hida Satoyama Cycling offers 
many tourist bicycle ride in the 
Japanese countryside 
araw satoyama-cycling.com 


JP BOOKS New Shop 
Japanese Language 
Resources, 
Manga Comics & 
Magazines, 
Japanese Gifts 
24-25 Denman Street 
London WID 7HU 
www jpbooks.co.uk 


Japan Rill Pass and Studio 
Ghibli Museum tickets 
OFFERING THE BEST PRICE 
Visit to 
\worw.mybus-europe jp/myBusUK) 
or call us on 020 7976 1191 
My Bus Ltd. 


Gavin | Poffley Translation 
services. English/Japanese 
translation and interpreting. 
Game industry work a 
speciality. Contact me on 
07443451729 or at 
<gavinjpoffley@hotmall. com 


Japanese 40 years old man 
who loves the cinema, cooking 
and travel, wants to meet an En- 
glish lady, taka8012S@gmail com 


AR Wh 
BRIGHTON 
JAPAN 


Digital Playground 


Japanese Horror Double Bill 
Tetsuo & Audition 


Japanese Popular Culture Weekend 


Neo-Tokyo & Real Tokyo: Visions of the 
city in Japanese Contemporary Art 


Japanese High Culture Night 


Taiko Theatre by Taiko Meantime 


Japanese Whisky Tasting 
with Dave Broom 


Studio Ghibli/Miyazaki Double Bill 
Ponyo & Spirited Away 


Moshimo Matsuri Weekend Festival 


Tales from Old Japan 
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www.nhk.or.jp/nhkworld/ 


Д = А 
i NHK WORLD т 


Our programmes hosted special events at European festivals of Japanese culture. ` 
We will be broadcasting the best moments! \ 


J-MELO in Paris 
Sep 1: 
Kylee at JAPAN EXPO 


J-MELO in London 
S 0 


Yun*chi at HYPER JAPAN 


NHK WORLD TV is a news/lifestyle channel broadcast from Japan. Sky Guide 2. 
Avaitable in the UK on : freesat 


ch 507 ch 209 


